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Stay on Message:
Keeping Your Strategic Plan at the Forefront
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Have your plan 
professionally 
designed and
printed.
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Create an 
interactive landing 
page about the plan 
on your website.
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School District Websites: Strategic Plans

Edina (MN) Public Schools
https://www.edinaschools.org/abouteps/2020-27-strategic-plan

Cambridge (MA) Public Schools
https://www.cpsd.us/districtplan

Downers Grove (IN) – Dashboard
https://www.dg58.org/about/strategic-plan/strategic-plan-dashboard
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https://www.edinaschools.org/abouteps/2020-27-strategic-plan
https://www.cpsd.us/districtplan
https://www.dg58.org/about/strategic-plan/strategic-plan-dashboard
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Use social media to 
highlight various 
components of the 
plan.
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Develop print 
collateral to 
promote your plan 
in schools and the 
community.
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Downers Grove (IL)
Excerpt from Annual Report
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Battle Creek
Public Schools (MI)
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Reinforce alignment 
with the plan in 
news stories and 
other district 
communications.
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“When writing these articles, I always 
address topics that relate to our 
district’s strategic plan, Elevate LCSD1. 
We view the plan as a directive from 
our community for what they would 
like to see happen in the next five years 
with their school district.”
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• Professional design
• Interactive web content
• Social media
• Print collateral
• Ongoing alignment
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Questions & Comments
Chris Horan
617-852-1340
horancommunications.com

@chrishorancomm
#MASCMASS23

The content of this presentation is copyrighted material. No reprints, reuse,
or distribution without written permission from Horan Communications.
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